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THE SCIENCE BASED TARGETS INITIATIVE (SBTi)
AN OVERVIEW

In collaboration with

Partner Organizations:
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BUSINESS DRIVING THE LOW CARBON TRANSITION
CLOSING THE EMISSIONS GAP

4

* Biodiversity loss is due to many factors including climate change, 
but could double as a result of warming 

CarbonBrief (1), IUCN, and CarbonBrief (2)

CLIMATE IMPACT 1.5°C 2°C

Population regularly 
exposed to severe 
heat waves

14% 37%

Population exposed 
to water scarcity

+271 million +388 million

Population flooded 
in coastal areas

+60 million/yr +72 million/yr

Loss of biodiversity 
and mass 
extinction*

> 1 in 4 
species risk 
extinction

Extinctions 
could double

relative to 
1.5C

https://interactive.carbonbrief.org/impacts-climate-change-one-point-five-degrees-two-degrees/?utm_source=web&utm_campaign=Redirect
https://www.iucnredlist.org/
https://www.carbonbrief.org/restricting-global-warming-to-1-5c-could-halve-risk-of-biodiversity-loss
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SBTi DEVELOPMENTS
BUSINESS AMBITION FOR 1.5°C CAMPAIGN AND NET ZERO STANDARD

JUN 2019

NOV 2019

SEP 2020

LAUNCHED “FOUNDATIONS FOR 
SCIENCE-BASED NET-ZERO TARGET 

SETTING IN THE CORPORATE SECTOR” 
AND NZ STANDARD DEVELOPMENT

TARGETED RELEASE OF 
SBTi NET ZERO STANDARD 

AND GUIDANCE FOR 
COMPANIES DURING 

COP26

NOV 2021

LAUNCH OF THE BUSINESS 
AMBITION FOR 1.5°C 

CAMPAIGN

SBTi PUBLISHES NET ZERO 
DISCUSSION PAPER AND 

GATHERS STAKEHOLDERS 
FEEDBACK

PUBLICATION OF
IPCC SPECIAL REPORT ON 

GLOBAL WARMING OF 1.5°C 
(SR 1.5)

OCT 2018 JAN – MAR 2021

SBTi PUBLIC CONSULTATION 
FOR NET ZERO CRITERIA

JUL – AUG 2021

ROADTESTING OF 
NET ZERO CRITERIA 

BY COMPANIES 

JAN 2022

VALIDATION 
OF NET ZERO 

TARGETS

SBTi RAISES THE BAR: ONLY 
1.5°C TARGETS ACCEPTED 

FROM 15 JULY 2022
WATCH WEBINAR

https://www.youtube.com/watch?v=IdjttqMh8wc
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BUSINESS AMBITION FOR 1.5°C IN NUMBERS

6 #OurOnlyFuture

47

764 companies
 56 countries
 47 sectors

122

39

206

478

99

 Sarawak Energy Bhd
 Tai Wah Garment Industry
 Charoen Pokphand Group
 Globe Telecom
 Olam
 Singapore Exchange
 Singtel

 General Motors
 Mastercard
 Microsoft
 Facebook
 NRG 
 PepsiCo

 Natura & Co
 Vina Concha y Toro
 EDP – Energias do Brasil
 Banco do Brasil

 Dexus Property Group
 Brambles
 Transurban Group

Deadline to sign up in time for 
COP26: 30 Sep 2021 

Figures as of 10 September 2021



WHAT DO COMPANIES COMMIT TO?

7 www.sciencebasedtargets.org | @sciencetargets

The Business Ambition for 1.5°C Commitment Letter

Commitment Letter

Option 1 – 1.5°C science-based emissions reduction targets: 
My company commits to set science-based emissions reduction targets 
across all scopes, in line with 1.5°C emissions scenarios and the criteria 
and recommendations of the Science Based Targets initiative.

Option 2 – Net-zero science-based emissions reduction targets: My 
company commits to 
a) set a long-term science-based target to reach net-zero value chain 
GHGs emissions by no later than 2050 and b) set interim science-based 
targets across all relevant scopes and in line with the criteria and 
recommendations of the Science Based Targets initiative.

 By ticking both options, companies are committing to the highest level of ambition in the 
short and long-term.

 See FAQ for more information: https://sciencebasedtargets.org/resources/files/Business-
Ambition-FAQ.pdf

https://sciencebasedtargets.org/resources/files/Business-Ambition-FAQ.pdf


SBTi Criteria and 
Scope 3 Requirements
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https://ghgprotocol.org

Scope 1 – Direct emissions on site (e.g., on-site 
energy use)

Scope 2 – Emissions from purchased electricity, 
heat steam, water

Scope 3 – All other indirect emissions along the 
value chain

Note: All companies must complete at least a scope 3 
screening for all relevant categories. If scope 3 is over 
40% of total emissions, an emissions inventory must be 
provided (estimations at minimum).

HOW TO SET A TARGET
GETTING READY TO SET A SBT 

https://ghgprotocol.org/
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SBTi SCOPE REQUIREMENTS OVERVIEW

Level of *ambition (Scope 1+2): At a minimum – consistent with 
the level of decarbonization required to keep temperature increase 
to well-below 2°C while we encourage efforts towards 1.5°C.

Progress: Both the target timeframe ambition (base year to target 
year) and the forward-looking ambition (most recent year to target 
year) must meet the ambition criteria.

Boundary: All company-wide Scope 1 and 2 GHG emissions (> 
95%);

*Timeframe: 5-15 years into the future; 

Reporting: Disclose GHG emissions inventory on an annual basis.

Scope 3: A Scope 3 screening is required. An ambitious Scope 3 
target is required when Scope 3 emissions cover > 40% of total 
emissions.

Latest SBTi Criteria

This slide represents a summary and not a comprehensive overview. Please refer to the SBTi website for the full 
criteria and recommendations

*By 15 July 2022, min. ambition for Scopes 1&2 increased to 
1.5°C and timeframe will be updated to 5-10 years

https://sciencebasedtargets.org/wp-content/uploads/2019/03/SBTi-criteria.pdf
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Scope 3: A Scope 3 screening is required and an ambitious, 
measurable Scope 3 target is required when Scope 3 emissions 
cover more than 40% of total emissions
Boundary * : Companies must set one or more targets that 
collectively cover at least 2/3 of scope 3 emissions.
Timeline: 5-15 years into the future; from date target is 
submitted to SBTi for official validation (supplementary, long-
term targets recommended).
Ambition * : 
- 3 target-setting methods are considered best practice
- Alternative: Supplier/Customer Engagement Targets

Latest SBTi Criteria

SBTi SCOPE 3 REQUIREMENTS
OVERVIEW

*By 15 July 2022, min. ambition from Scope 3 increased from 2°C to well 
below 2°C and timeframe updated to 5 to 10 years 

https://sciencebasedtargets.org/wp-content/uploads/2019/03/SBTi-criteria.pdf


OVERVIEW OF METHODS FOR VARIOUS SECTORS

HOW TO SET A TARGET

Access the SBTi Resources webpage for more guidance https://sciencebasedtargets.org/resources

https://sciencebasedtargets.org/resources/?tab=develop#resource
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SBTi TARGET REQUIREMENTS
OVERVIEW TABLE

Target setting approach
^Scope 1 & 2

(covering 95% of S1 & 2 emissions) ^Scope 3
(if >40% of overall emissions; 

covering 2/3 of S3)1.5°C Well-below 2°C

Absolute reduction target 4.2% linear annual reduction rate 2.5% linear annual reduction rate 1.23% linear annual reduction rate

Physical intensity reduction 
target

According to SDA tool using IPCC 
SR15 scenarios

According to SDA tool using IEA 
ETP B2DS scenario

Option 1: 2% intensity reduction 
and no increase in absolute 
emissions
Option 2: Modelled using SDA tool

Economic intensity reduction 
target

Reduce emissions intensity per 
value added by at least an average 
of 7% year on year (compounded)

Supplier engagement target Engage suppliers to set science-
based targets within 5 years

^By 15 July 2022, min. ambition increased to 1.5°C for Scopes 1 & 2; WB2C for Scope 3



OVERVIEW OF METHODS FOR VARIOUS SECTORS

Lorem ipsum dolor sit amet at 
nec at adipiscing

LAND 
TRANSPORTATION

● SDA or Absolute Contraction.
● Auto manufacturers MUST set well-below 2°C aligned scope 3 targets on use of sold 

products. 
● Visit the SBTi Transport webpage to access the guidance and tool. 

FINANCIAL 
INSTITUTIONS

● Three methods for financed emissions (scope 3): SDA, SBT Portfolio Coverage, 
Temperature Rating

● Visit the SBTi Financial Institutions webpage to access the guidance and tools.

ALUMINUM, CEMENT, 
COMMERCIAL BUILDINGS, IRON 
AND STEEL, PULP AND PAPER

● SDA or Absolute Contraction.
● Download the SBTi tool to model targets for these sectors.

POWER ● SDA only. 
● Visit the SBTi Power webpage to access the guidance and SBTi tool. 

SBTi 
Methods & 

Sectors

ALL OTHER SECTORS
● Absolute contraction only. 
● Download the SBTi Tool to model targets using the absolute contraction 

approach.

APPAREL & 
FOOTWEAR, ICT

● Absolute Contraction only.
● Visit the Apparel & Footwear webpage and the ICT webpage to access 

relevant guidance.

HOW TO SET A TARGET

More details in the SBTi How To Guide: https://sciencebasedtargets.org/resources/files/SBTi-How-To-Guide.pdf
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SBTi TARGET REQUIREMENTS
SUPPLIER ENGAGEMENT TARGETS

Target setting approach
Scope 1 & 2

Scope 3*
1.5°C Well-below 2°C

Absolute reduction target 4.2% linear annual reduction rate 2.5% linear annual reduction rate 1.23% linear annual reduction rate

Physical intensity reduction 
target

According to SDA tool using IPCC 
SR15 scenarios

According to SDA tool using IEA 
ETP B2DS scenario

Option 1: 2% intensity reduction 
and no increase in absolute 
emissions
Option 2: Modelled using SDA tool

Economic intensity reduction 
target 7% year-on-year annual reduction

Supplier engagement target
Engage suppliers/customers to set 

science-based targets within 5 
years

*Scope 3 target is required when Scope 3 emissions cover more than 40% of total emissions
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SUPPLIER ENGAGEMENT TARGETS
REQUIREMENTS

Formulation: Companies shall provide info to the SBTi on what % of emissions from relevant 
upstream or downstream categories is covered by the engagement target or, if that info is not 
available, what % of annual procurement spend is covered by the target.

Boundary: Companies may set supplier engagement targets around any relevant upstream or 
relevant downstream categories for customer engagement targets.

Timeline: Supplier/customer engagement targets must be fulfilled within a max. of 5 years from 
the date the target is submitted to the SBTi for official validation.

Ambition: At a minimum suppliers/customers should set science-based targets on their scope 1 
and 2 emissions. Inclusion of suppliers’ scope 3 emissions is also encouraged.

Note: Only the share of a company’s scope 3 emissions covered by supplier’s or customer’s targets can be 
counted within the target boundary.
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SCOPE 3 TARGET SETTING OPTIONS
SINGLE OR MULTIPLE TARGETS

Target setting 
approach Example Advantages Disadvantages

A single target for 
total scope 1, 2, and 
3 emissions 

Tai Wah Garments 
Industry commits to 
reduce absolute scope 1, 
2, and 3 GHG emissions 
21% by 2024 from a 2019 
base year

● Comprehensive management of emissions 
● Simple to communicate to stakeholders 
● No base year recalculation for shifting 
activities between scopes

● Less transparency for each scope 3 
category 
● Requires the same base year for the 
different scopes

A single target for 
total scope 3 
emissions 

Siemens AG also 
commits to reduce 
absolute scope 3 GHG 
emissions 15% by 2030 
from a 2019 base year 

● Comprehensive & greater flexibility to achieve 
GHG reductions across all scope 3 categories 
● Simple to communicate to stakeholders 

● Less transparency for each scope 3 
category 
● May need base year recalculation for 
shifting activities between scopes (e.g., 
outsourcing) 

Separate targets for 
individual scope 3 
categories 

CapitaLand commits to 
scope 3 emissions from 
capital goods 22% per 
square meter by 2030 
from a 2019 base year.

● Customization of targets for different scope 3 
categories
● More transparency & metrics to track progress 
for each category
● Does not require base year recalculations for 
adding additional scope 3 categories to the 
inventory 
● Easier to track performance of specific 
activities 

● More complicated to communicate to 
stakeholders 
● Base year recalculation may be needed  
for outsourcing or insourcing 
● May allow increases in absolute 
emissions and/or emissions intensity from 
other categories, unless those categories 
also have their own targets
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WORK WITH YOUR SUPPLIERS
CDP Supply Chain Program

Contact membership@cdp.net for 
more information

Measure scope 3 footprint
Reduce suppliers GHG emissions 
Benchmark SBT progress

13,000 Suppliers engaged

40+ members with SBTs

mailto:membership@cdp.net
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SCOPE 3 TARGET-SETTING OPTIONS

HPE committed by 2025, 80% of HPE’s manufacturing spend will go to suppliers with 
science-based targets in place.

Source: HPE Living Progress Report  
https://h20195.www2.hpe.com/v2/Getdocumen
t.aspx?docname=a00048490enw

Incentivize

SER scorecard includes two 
new requirements: 
• Committing to SBTs
• third-party verification

Support 
suppliers 

to set SBTs
• Tools and guidance to help 

suppliers set and reach 
SBTs

• Online courses and one-on-
one consulting 



SME TARGET-SETTING ROUTE

● The SBTi has developed an exclusive route for SMEs 
● SMEs are defined as a non-subsidiary, independent 

company with fewer than 500 employees

● This route enables SMEs to bypass the regular target 
validation process and to immediately set a science-
based target for scope 1 and 2;

● SMEs must choose one of the predefined options
available in the SME Target Setting Letter;

● SBTi does not validate SME’s scope 3 targets;

● SMEs must communicate their targets and publicly 
disclose their emissions inventory and progress 
against targets on an annual basis.

Predefined options in the
SME Target Setting Letter

SME Target Setting Letter available at: 
https://sciencebasedtargets.org/resources/files/SBT-SME-Target-

Setting-Letter.pdf

https://sciencebasedtargets.org/resources/files/SBT-SME-Target-Setting-Letter.pdf
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LEARN MORE ABOUT SBTs
NEW E-LEARNING OPTIONS

• Consult the SBTi Resources

• SBTi Criteria and Recommendations

• Use the SBTi tool including scope 3 tool to model your targets

• Take the new UNGC E-Learning course on SBTs here

• Watch our new SBTi Net-Zero FAQ videos here

http://sciencetargets.mudbank.uk/resources/?tab=develop#resource
https://sciencebasedtargets.org/resources/files/SBTi-criteria.pdf
https://sciencebasedtargets.org/resources/files/SBT-Tool-v1.2.1.xlsx
https://info.unglobalcompact.org/sciencebasedtargetsinitiative
https://www.youtube.com/channel/UCrBwquaYUA5-_VND-nSFksQ


sciencebasedtargets.org

/science-based-targets

@ScienceTargets Science Based Targets

info@sciencebasedtargets.org

Q&A


	An Introduction to Scope 3 Requirements under the Scienced Based Targets initiative 
	Slide Number 2
	THE SCIENCE BASED TARGETS INITIATIVE (SBTi)
	BUSINESS DRIVING THE LOW CARBON TRANSITION
	SBTi DEVELOPMENTS
	BUSINESS AMBITION FOR 1.5°C IN NUMBERS
	WHAT DO COMPANIES COMMIT TO?
	SBTi Criteria and �Scope 3 Requirements
	HOW TO SET A TARGET
	SBTi SCOPE REQUIREMENTS OVERVIEW
	SBTi SCOPE 3 REQUIREMENTS
	HOW TO SET A TARGET
	SBTi TARGET REQUIREMENTS
	HOW TO SET A TARGET
	SBTi TARGET REQUIREMENTS
	SUPPLIER ENGAGEMENT TARGETS
	SCOPE 3 TARGET SETTING OPTIONS	
	WORK WITH YOUR SUPPLIERS�CDP Supply Chain Program
	SCOPE 3 TARGET-SETTING OPTIONS
	Slide Number 21
	 LEARN MORE ABOUT SBTs 
	Q&A

